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American Dance Festival 
 
The American Dance Festival (ADF) was funded to explore how audiences perceive and remember 
dance performances. The funded project itself was a research program under the direction of 
Professor Ruth Day at Duke University. The EDA research component, conducted by WolfBrown, 
was done separately from ADF’s and Professor Day’s research design, and sought to understand how 
audience members’ engagement with a dance performance differs when they have participated in the 
Audience Memory Program offered through Professor Day’s research. 
 

Methods 
Paper surveys were randomly distributed to audience members as they entered the performance 
venue. In an effort to capture as many participants who participated in the Audience Memory 
Program as possible, program participants planning to attend one of the surveyed performances were 
asked to pick up their survey from a designated table in the venue lobby. Surveys were administered 
at two performances, Paul Taylor Dance Company (July 16, 2010) and Shen Wei Dance Arts (July 24, 
2010). To boost response rates, ADF held a raffle for free tickets (open to those who completed and 
returned their surveys) and made an announcement about the survey from the stage prior to the 
performance. The surveys were to be completed after the performance, preferably within 24 hours, 
and returned via post in the accompanying pre-paid business reply envelopes. 
 

Results 
In total, 374 surveys were completed, an approximate 37% response rate. Two survey administra-
tions were conducted, though due to the low number of Audience Memory Program participants 
captured in the sample, the data from both survey administrations were combined and weighted13 to 
account for the influence of the performance’s content.  
   

 
 
Of the aggregate response pool, 39% had heard of the Audience Memory Program (i.e. 61% reported 
not having heard of the Audience Memory Program). The Audience Memory Program is comprised 
of several different components, the workshop being the most intense of the program’s elements. 
Almost 13% of respondents participated in the Audience Memory Program in some capacity. The 
greatest participation reported was in the Workshop, in which 10% of the respondents participated. 
  

                                                      
13 See later footnote for weighting details. 

   Paul Taylor  Shen Wei 

(July 16, 2010)  (July 24, 2010) 
     Count Rate  Count Rate  
  
Audience Size:       846   884    
Number of surveys distributed:     500   500    
Number of surveys picked up by patrons:    481  96%  470 94%   
Number of completed surveys returned:    198      41%  176  37% 
 

http://www.danceusa.org/americandancefestival
http://www.americandancefestival.org/projects/Memory.html
http://www.americandancefestival.org/projects/Memory.html
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To detect the program’s influence on respondents’ engagement with the performances, we assessed 
the differences between responses given by those who had participated in the Audience Memory 
Program14 to those who had never heard of the Audience Memory Program.   

 37% of respondents who participated in the Audience Memory program reported “intense-
ly” discussing the meaning or merits of the performance with others who attended, while 
25% of respondents not aware of the program reported doing so. The difference is signifi-
cant at p=.1015 

 75% of respondents who participated in the Audience Memory program reported leaving 
with unanswered questions, while 54% of respondents not aware of the program reported 
doing so. The difference is significant at p=.01 
 

Considered together, the data captured by these two questions suggest that people who 
experienced the Audience Memory program report higher levels of intellectual engagement 
with a performance than those who were unaware of the program and did not participate in 
it. However, no conclusions regarding causality can be made. 
 
We also find that participants in the Audience Memory Program are more likely than non-
participants to be taking some type of dance lessons or training, be it informal or formal. Among all 
respondents, 13% reported that they were currently active dancers, while 28% of the Audience 
Memory Program participants reported being current active dancers. Other than this result, the data 
are inconclusive with respect to other distinctions between Audience Memory Program participants 
and non-participants, largely due to a small sample size.  
 

Learning for the Field 
Participation in the Audience Memory Program is associated with deeper intellectual engagement 
with a performance. While we cannot draw conclusions on causality about the program, it may be 
that people more inclined to be intellectually engaged are the ones who self-select to attend the 
Audience Memory Program, but regardless, the Audience Memory Program serves as a mechanism 
to amplify intellectual (if not other forms of) engagement with dance performances.  

 

  

                                                      
14 Compound weights were calculated according to the intensity of treatment, or experience with the Audience 
Memory, (1(Quiz) + 3(Workshop) + 2(LabVisit) + 1(CheckUp)) and the portion of survey respondents, by 
show (Shen Wei and Paul Taylor) that participated in the Audience Memory program. 
15 The smaller the p-value, the more robust the conclusion of statistical difference. For example, p=.01 is a 
more robust conclusion of significant statistical differences than p=.10. 

10. Did you participate in any of the following Audience Memory Program events during the current 
ADF season? (check all that apply) 

Entire Audience 

10.2%  Audience Memory Workshop (n=38) 
5.4%  Dance Perception Quiz (on the ADF website) (n=20) 
3.5%  Memory Lab Visit (a visit to the lab for perception & memory studies) (n=13)   
  
3.5%  Performance Check-Ups (you answered questions about performances you saw, either on-

line or by phone) (n=13); How many Check-Ups have you done?  1 (n=6), 2 (n=3), 3 
(n=2) 

 


